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Introduction

6 out of 10 people from among the Indian population access
information and form their opinions on different matters in the public
sphere based on social media. Unfortunately, marginalized
communities, especially women, remain under-represented on social
media owing to the digital divide - a result of their social status. This
means their voice remains unheard and unacknowledged, and most of
the stories that shape opinions and, by extension, influence decisions
on public health are secondhand.

Against this background, the #WomenTalkHealth campaign aimed to
address:

a) the gap in terms of missing voices by surfacing stories - good
and bad - of lived realities of marginalized women across India -
on their experience with access to health.

b) the digital divide by re-introducing Twitter to Non-Profits that
work with Women from Marginalized Communities as a platform -
where these realities can be surfaced with minimum stress on the
community and their non-profit partners. While also helping
communities directly use Twitter as an easy-to-use platform to
directly share their stories with the wider world and aim at
change-making.
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We embarked on this campaign in the spirit of
partnership with Twitter India. Twitter's
mission - "We use the positive power of Twitter
to strengthen our communities through our
platform, people, and profits” - made it the
ideal platform for the campaign.

Twitter is home to a world of diverse people,
perspectives, ideas, and information, making it
the perfect platform for a campaign of this
nature aimed at empowering communities by giving them a space to
share their stories and insights. Our partnership entailed learning
support to our campaign participants - organizations and their teams -
to amplify the voices of marginalized women discussing their access to
health.

The campaign was a month-long, from November 22nd to December
22nd, 2022. It was a celebration of stories of accessible, affordable, and
available healthcare for marginalized women while simultaneously
identifying the gaps in the sector that can be overcome. We used
Twitter as our medium to raise these stories with the help of our
partners and create something impactful and beautiful.
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Campaign Journey
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Partners of #WomenTalkHealth

#WomenTalkHealth is a collaboration of 29 partners, including Swasti
as the knowledge & technical partner. Each partner was onboarded via
partner mapping in the development sector.

Each organization that showed interest joined the campaign based on
the following:

➔ The compatibility of the campaign aim and the work done by the
partner organization.

➔ Willingness to leverage Twitter to share the stories of the
community and their experiences with health systems in India.

All the campaign partners come from diverse geographical locations
across India, working at the local, regional, national, and global levels.
Their scope of work includes comprehensive primary healthcare,
gender equity, prevention of gender-based violence, rehabilitation of
people living with disability, livelihood, maternal and child care,
non-communicable diseases, nutrition, universal education, social
equity, sexual and reproductive health, prevention of child abuse, and
sustainability.

Find out the campaign partners on the next pages!
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Grameen                              Arpan NGO                           FIND                                    APD
Foundation

Institute of Public                  SEWA Bharat              Swayam Shikshan                     ECHO
Health                                                                               Prayog                                 India

NISHTHA USAID                   Pallium India                     Project Concern                  Concept
International                   Sansthan

Industree Foundation               Vrutti                    Catalyst Management                Live to
Services                               Love
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SNEHA                                iVolunteer                               Noora                                 SHARP
Mumbai                                                                                 Health                                   NGO

Nav Srishti                       Labour Net                       Arogya World                         CoLive
Coalition

Inchara                       Jan Swasthya Sahyog        Help Foundation                Elder Aid
Foundation

Community Action Collab                       Swasti, The Health Catalyst
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Elements of #WomenTalkHealth

Before the campaign kicked off on Twitter on the 22nd of November
2022, Twitter India co-hosted an hour-long virtual workshop with Swasti
to support the campaign partners. The workshop extended training on
Twitter 101, basic product features, safety rules, and campaign support.
It was open to all the campaign partners’ communications team
members to help them understand how to leverage Twitter better for
the campaign and the general needs of non-profit organizations.

The tone of the campaign was democratic, creating a delicate balance
between noting the shortcomings of the current healthcare system and
also appreciating it for all the good that has come out of it. It promoted
women's unique relationship with the public health system in India
through the stories of lived realities of women from marginalized
communities. While also celebrating the achievements and success of
innovations in the public health sector.

The campaign had two programs:

1. Each One, Bring One - Partner organizations share their Twitter
Spaces with nominated community members who may or may
not have their own Twitter accounts. It aims to break the digital
barrier and give marginalized women a space to share their
stories on Twitter.

2. Artiste in residence - This program focuses on using art as a
medium to map out women's experiences concerning what
worked and didn't work in the public health space.

← Scan to access the campaign toolkit!
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Stories of #WomenTalkHealth

Women Talk Health amplified 55+ stories of women from far-flung
communities on Twitter over 20 days.

Each story is unique - they not only talk about the lived realities of the
women from the most vulnerable and marginalized communities but
also capture the experiences of their community healthcare workers.

These are stories of taking health to the last mile and the experience of
health at the last mile- enabling community engagement and
strengthening community networks. They are stories of celebrating
women’s agency over their health and the health of their families in
partnership with their community health workers.

And it is not surprising that their stories give us a glimpse of sectoral
insights surfacing what works and what needs work - a precious gift for
all of us in the public health space discussing innovations.
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The #WomenTalkHealth campaign captured the voices of
marginalized women from 36 villages, towns, and cities
spread across 17 states & UTs in India, giving the campaign
a voice across diverse terrains and experiences. The stories
originated from diverse communities all across the country
and speak about women’s experiences with a plethora of
issues ranging from their troubles during the COVID-19
pandemic to malnutrition, from maternal, child and
menstrual health to battling TB and more. These diverse
stories allow us to gain a window of understanding, empathy,
and the sectoral response - both public health and social
development.

And here’s a small glimpse of the stories #WomenTalkHealth captured
on Twitter.
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The following table lists the locations of our participants:

Alvarapara
(Chattisgarh)

Alwar
(Rajasthan)

Augustmuni
(Uttarakhand)

Bankhedi
(Madhya Pradesh)

Bommanahalli,
Bangalore
(Karnataka)

Bhandari
(Bihar)

Bindpurwa
(Bihar)

Bellary
(Karnataka)

Bugganipalli
Nandyala district
(Andhra Pradesh)

Delhi

Dimapur
(Nagaland)

Durg
(Chhattisgarh)

Jhabua
(Madhya
Pradesh)

Kajur village, Gaya
(Bihar)

Junawani village
Narmadapur
district (Madhya
Pradesh)

Kanker
(Chattisgarh)

Kalaburagi
(Karnataka)

Khilpara
(Tripura)

Kunnigulu (Tamil
Nadu)

Latur
(Maharashtra)

Lohchwan
(Punjab)

Mangalore
(Karnataka)

Manipur Mohammadpur
(Gurgaon)

Mumbai
(Maharashtra)

Phongla HWC
(Sikkim)

Puri (Odisha) Rakseha
(Madhya
Pradesh)

Rattihalli
(Karnataka)

Sehore (Madhya
Pradesh)

Solapur
(Maharashtra)

Surajpur
Maraura
(Bihar)

Theni (Tamil
Nadu)

Vishakhapatnam
(Andhra Pradesh)

Yadgir
(Karnataka)
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This map shows us the various locations the stories shared as part of the
campaign came from. It lends to their diversity and gives us insight and
perspective into healthcare as accessed by women all across India.

The location icons point towards the states and regions the stories have
been received from. The specific towns/villages are given in the table on
page 15.
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Insights from the Twitter Townhall: Building a
healthier future for women

On day 7 of the campaign, Swasti hosted a #TwitterTownhall to have an
open discourse across different Twitter threads on what it would take to
build a healthier future for women. This was on the 28th of November
2022 - amidst the #16daysofactivism against gender-based violence, the
annual international campaign by UN Women that kicks off on 25
November - the International Day for the Elimination of Violence
against Women, and runs until 10 December - Human Rights Day.

Word cloud generated using the responses from the Twitter townhall

With India’s National Family Health Survey (NFHS-V) showing us that
98% of Gender-based Violence (GBV) survivors do not access healthcare
even though GBV has long-lasting physical and psychological
consequences. Several stories in the campaign touched upon Gender
Based Violence as a barrier to access to health for women, so it seemed
imperative to open the campaign floor and keenly listen in on what our
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partners and their communities envisaged around building a healthier
future for women. The townhall brought to light important insights on
the importance of prioritizing primary healthcare for marginalized
communities in the face of gender-based violence. And also showed
how these insights were rooted in community experiences, sectoral
learning and a steady stream of increasingly unshakeable evidence.

As per this paper by Kruk, M. E., Gage, A. D., Joseph, N. T., Danaei, G.,
García-Saisó, S., & Salomon, J. A. (2018), published in the Lancet, nearly
16 lakh Indians die every year due to poor quality care. And about 4,300
deaths are due to poor treatment. Moreover, 50 lakh deaths worldwide
are from conditions treatable by health care. In the Twitter Townhall for
#WomenTalkHealth, Twitter users opined that access to quality care is a
step towards building a healthier future for women.

A joint report by Foundation for Innovative Diagnostics (FIND) And
Women in Global Health gathered evidence on women’s access to
testing and explored the potential of women as drivers of change in
health systems. Tivani Mashamba-Thompson, a professor of diagnostics
research at the University of Limpopo said the report resonates with her
own experience in South Africa. “Women in the underserved
communities try to avoid engaging with health care facilities and
diagnostic services after their childbearing years,” she said.
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During the Twitter Townhall, FIND discussed the importance of
advanced access to testing for women as one of the steps to ensure
gender-responsive healthcare services.

Along with gender-responsive healthcare services, Twitter users also
talked about the impact of climate change on women, while also
focusing on the well-being of women workers. This report shows that
women perform additional 12–14 hours of work due to climate
displacement and migration. In times of food shortages due to
unfavourable weather conditions, it is the women who sacrifice and eat
less than the men due to gender-biased expectations.

Climate change including heat and cold waves, and other extreme
weather conditions have also exacerbated existing health problems. For
example - heat stress makes working conditions unfavourable and
increases heat-related illnesses putting vulnerable populations at risk.
With 1.5°C warming, 350 million more people could be exposed to
deadly heat stress by 2050.
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A study by Healthy Energy Initiative - India in collaboration with data
agency Morsel India tells us that 85% of healthcare workers believe that
the sector is responsible for addressing climate change and reducing
their own carbon footprint.

Twitter users reflected on many ways to support the public health
sector in India, such as a bottom-up inclusion of women
representatives at all stages of decision-making. And here are some of
the key actions that Twitter users shared that in their opinion were
required to build a healthier future for women.
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Using Twitter Spaces to Facilitate Discourse

The campaign encouraged partners to set up and host Twitter Spaces,
making space for important conversations surrounding the health
sector with lived experiences at the core of the conversation.

Twitter Spaces is a unique feature on Twitter which allows users to have
live audio conversations on the application. There can be 2 hosts, 11
invited speakers and unlimited listeners. Two Twitter Spaces were held
by partner organizations in an effort to involve stakeholders and
community members in insightful conversations surrounding public
health, access and experiences.
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a) How Does Access to Healthcare Affect Your Life?
Discussion with Nima - Live to Love International

This Twitter Space was held on 16th December 2022. It ran for a length
of 34 minutes and 26 seconds and had 235 listeners.

Live to Love International’s community member - Nima Dolma from
Ladakh spoke about barriers to access to healthcare living in the
Himalayan region. She spoke about her experiences growing up in the
remote valley of Ladakh with limited access to shops and pharmacies
which made going through menstrual cycles an extremely physically
and emotionally taxing experience.
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However, she added that the situation has taken a turn for the better
and there is far better access to menstrual products. As per the Ladakh
website, Menstrual Hygiene Week is followed, especially in Leh district
since it is acknowledged that women's options for menstrual hygiene
products are frequently constrained in underdeveloped nations by
costs, availability, and social standards. One component of the issue is
having access to feminine hygiene products and adequate sanitation
facilities. What also needs attention is developing a society that
respects disagreement and encourages girls and women to pursue
higher education. Nima added that the choice of eco-friendly and
biodegradable products is of paramount importance.

Nima also spoke about how geographical and climatic factors act as a
major barrier to access to healthcare since areas like Zanskar Valley are
often cut off from neighbouring areas. While basic healthcare is
available, any specialized care or minor surgeries require patients to
travel to other major cities like Jammu or Delhi.

The Zanskar Health Association has noted that the medical help centre
often has one or two rooms, no running water, unstable electricity, and
a nurse or pharmacist on staff. While the government offers some
essential medications and sponsors immunisation and health
awareness campaigns, the block medical officer works at the central
Community Health Centre, together with a few resident doctors, a
dentist, many nurses, and midwives. For surgical procedures and or
specialist care, patients are referred to Kargil (24-hour car journey) or
Leh, which in winter necessitates a Helicopter transfer. Such transfers
can be organized with the help of the army but are sometimes delayed
for up to 2-3 days due to administrative and/or weather problems.
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Nima recommended governmental intervention for the building of
medical centres and facilities so that healthcare is accessible to the
local population regardless of the harsh weather. She urged NGOs to
amplify the health needs of the people in the region so that change
can be put into motion.

About Nima Dolma

Nima Dolma has a bachelor's degree in
technology. She was born and brought up in
Zanskar Ladakh. Growing up in Zanskar was
a blessing says Nima as she was very close to
nature. Now that she witnesses
developments at the cost of nature, it breaks
her heart. To contribute to nature from her
side, she tries her best to live a minimalist life.
Nima likes exploring new places, reading
books and also riding the bicycle.
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b) Menstrual Health & Living With a Disability - The
Association of People with Disability x Swasti

The second Twitter Space of the campaign was hosted on the 19th of
December 2022, in collaboration with The Association of People with
Disability and Swasti, The Health Catalyst. This space focused on people
with disabilities and their unique experiences with regard to
menstruation. With a total of 246 people tuning in, the space ran for 48
minutes with three community members - Ramya, Devikala and Jyotika
- sharing their experiences.

The Lancet Regional Health Journal in a 2022 report titled What's the
bleeding problem: menstrual health and living with a disability has
posited that - Persons with disabilities suffer greater disadvantages in
care and support of their menstruation. Caregivers lack
knowledge-based guidance and supportive devices which
deleteriously impacts adequate menstrual health and hygiene
practices.
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The paper suggests urgent interventions to provide dignity and care
and ameliorate social stigma and taboos which increase isolation and
restrictions among those with disabilities.

The stigma surrounding menstrual health is exacerbated by dismal
access to washrooms and menstrual products for those living with
disabilities. This makes an already uncomfortable process, increasingly
harrowing according to Ramya. Especially considering that disabilities
are of various kinds, accessibility is extremely important, especially in
public spaces. This divide is further exacerbated for those living and
menstruating in rural areas.

Jyotika pointed out the importance of the availability of menstrual
products, proper disposal mechanisms and clean and hygienic
washrooms for a comfortable menstruation experience for people
living with disabilities. Public hygiene facilities are not maintained
keeping in mind people with disabilities - this needs to change.
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‘The Last Word’: Tweetathon Lunch Meet

As a final step to celebrate the success of the #WomenTalkHealth
campaign, Swasti organized the 'Last Word' - a Tweetathon lunch meet
with our partner organisations. Representatives from all the partner
organisations were invited to the tweetathon meet, including the teams
who contributed to the campaign. Held on the 31st of January 2023, the
‘Last Word’ was an opportunity to welcome partners to share their
thoughts on the campaign's impact and their ideas for continuing to
amplify women's stories of lived realities.

Some partners attended the meeting online, while others attended in
person in Delhi. This hybrid format allowed for greater participation and
engagement from partners who would not have been able to join in
person. The team celebrated the successes of the campaign and
discussed to continue working together to make the voices of
marginalised women heard and recognised on digital platforms.
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The ‘Last Word’ provided a space for partners to connect and build
relationships, as well as a platform to showcase the collective impact of
the #WomenTalkHealth campaign. The meet began with lunch giving
the opportunity to members of partner organizations to network with
each other. Post lunch, the team moved to review the preliminary
campaign report and the progress made towards the goals.
Additionally, the team also actively participated in an activity to envision
the future of Women Talk Health. During this activity, attendees
engaged in insightful discussions on the next steps for the campaign.
This facilitated an open and constructive dialogue between partners,
which allowed for more collaborative next steps.

Here is the plan of our partner organisations for the future of
#WomenTalkHealth:

The partners enthusiastically shared their ideas of how to carry on the
campaign, taking all the learnings from the past couple of months.
Many proposed launching a second part of the campaign which would
focus on individual themes that were gleaned from the stories that
have been shared. A focus on individual themes would allow topics to
be discussed in a nuanced manner as well. Further, empowering more
and more people to join Twitter and add their voices to the discourse
was at the top of everyone’s agenda.

Suggestions to take this campaign from online to offline were also
received from many participants. Many believed that it was important
to take the campaign to the communities the stories have come from,
to ensure a better future for the women from these communities.
Further, emphasis was placed on partnerships and collaborations
between like-minded organizations working in the same sector or
space to bolster advocacy and on-ground implementation. Find
snippets from the conversation in the next couple of pages!
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To wrap up the campaign, the ‘Last Word’ - a tweetathon was organized
on Swasti's Twitter account. The tweetathon brought together insights
and learnings from participants of the campaign. It consisted of five
questions that aimed to reflect on the barriers and enablers to
accessing affordable quality health services for women. It highlighted
inspiring stories of change and ways to sustain the momentum of
Women Talk Health.

Participants were encouraged to engage in the conversation and share
their thoughts using the hashtag #WomenTalkHealth. The tweetathon
was an important element of the meeting, as it provided a platform for
participants to reflect on the impact of the campaign and share their
experiences and learnings with a wider audience. Moreover, it helped to
generate awareness of the campaign, while demonstrating the
importance of ongoing engagement and dialogue around women's
accessibility to healthcare.
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Here are the snippets from the tweetathon:
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Our deepest gratitude to all of the partner organizations who
collaborated with us on the Women Talk Health campaign. Together,
the campaign amplified 55+ stories of lived realities of marginalised
women's access to health. Their support, engagement, and
contributions were integral to the campaign's success.

Here are the Twitter profiles of all our partner organisations:
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We would like to extend a special thank you to Twitter India and its
Public Policy & Philanthropy team for partnering with the Women Talk
Health campaign. Their expertise, support, and platform were
instrumental in helping us reach the objectives of the campaign. We
are grateful for this kind partnership with Twitter India.

This partnership is a perfect example of how Twitter's values align with
the campaign. Twitter believes that an open and honest dialogue is
essential to breaking down barriers and addressing important issues.
By partnering with Twitter, we were able to create a safe and inclusive
space for marginalised women to share their experiences about health.

Here’s what the Twitter India team had to say about the campaign!
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We look forward to future collaborations with Twitter and other
like-minded organizations as we continue to work towards a brighter
future for women's health.
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Photos from the ‘Last Word’

The Last Word - a celebratory lunch with campaign partners, to envision the
WomenTalkHealth campaign going forward.
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